








WHAT THE OTHER BOYS ARE DOING
WINDSOR, CONN.

Frank Denton, of the New York Promotion Office,
says: “Recently the Windsor Garage, Inc., of Wind-
sor, Connecticut, installed not only a new lubrica-
tion set-up but also a very effective accessory
display immediately adjacent to their Parts and
Accessory Department. While this is a rather small
operation they enjoy a most enviable service repu-
tation in this vicinity and thereby are able to hold
their owners continuously.

They are ahead of their year’s quota, with a price
class of 1009, on Senior Cars and 18.5%, on Junior

Cars. They averaged from September through
June $83.88 of accessories per new car, and as a
result enjoy a profit to which a well-rounded Pack-
ard operation is entitled.”

BEVERLY HILLS, CALIFORNIA

A recent issue of the Service Letter carried a
story about a dealer in California who had an excep-
tionally fine service layout. Due to the fact that
two sets of pictures came in at the same time, the

Wilshire Motors, Inc.. of Los Angeles, received
credit for all of the pictures, whereas those shown
below should have been credited to Thompson
Motor Company, Ltd., of Beverly Hills.

First is the service personnel with a background
of very modern equipment set up in most attractive
surroundings. Next is their combined accessory
showroom and waiting room—without doubt the

most attractive picture that we have received. At
the bottom, a general view of the service depart-
ment, with the lubrication department in the far cor-
ner. The space unbroken by columns and excep-

tionally well lighted presents a most favorable
appearance and is a most welcome addition to our
collection of Packard service station pictures.
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